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TOURISM IS ALBERTA'S #1 SERVICE EXPORT

Rooted in our iconic landscapes, living Western heritage, vibrant cultures, and world-class CALGARY

tourism assets, the visitor economy delivers new export revenues to communities across % AREA
Alberta. Tourism in Alberta is economic development; converting visitor spending into

local business growth, drawing private investment in shared amenities, supporting quality

careers and generating $2 billion in taxes for all three orders of government.
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WHAT ARE ALBERTANS SAYING ABOUT TOURISM?* 2% ngévag I5025

Albertans say tourism is

4 5 important to Alberta’s 74 o, S tourism is important
IN Economy % totheir local community 305

REACHING HIGHER GROUND INDEPENDENT &
) . . . MICRO-ENTREPRENEURS
Alberta’s Higher Ground tourism strategy targets a $25 Billion visitor economy by 2035. (BUSINESSES WITHOUT EMPLOYEES)

Already growing 1.5x faster than the national average, sustaining this momentum requires
practical, coordinated policy from all orders of government to unlock private capital,
expand regional access, and empower Alberta entrepreneurs.
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